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ABSTRACT 

The paper summarizesthe results of pilot survey conducted in national capital region on business 

enterprises, to identify the key ethical business practices in practice. The study is useful to identify the 

basic dimensions of ethical business practices. Instrument used for the study was an interview schedule, 

having both close and open-ended questions. The pilot study results identified 10 ethical business 

practices being in existence, with the presented quantum of firms supported these practices in particular. 

Keywords: Ethics, Business Practices, Indian Enterprises, National Capital Region. 

 

1. Overview 

Moral judgements focus oforganisations and corporates is beneficial,to have an edge, for the decision-

makers, as being morally good is a moral choice altogether (Galton, 1877, 1885). But this may entail 

sometimes turning down the path that would yield the highest immediate reward. A corporate can be a 

brand that reduce its appeal to stakeholders. This could lead to a decline in profits. A corporation's 

behaviour seems to get shadier the bigger it gets. When a company's primary priority is making high 

profits, its staff and users are ignored at times. Companies frequently engage in unethical business 

methods to boost their profits or to strengthen their position in the market, as demonstrated by the cases 

of Toyota, Halliburton, iPhone and several others. These kinds of activities take place all around the world 

(French, 1984).This emphasises the necessity of researching the issue in particular. Regarding the 

economic edge, accounting for portion of economy's structure and growthis the most important instrument 

available to us for the country's growth and development. However, in recent years, the service industry 

has frequently been blamed for its inefficiency and service problems, particularly in India, due to careless 

actions or treaties. As the main research product, the paper analyses how ethical business practices affect 

an organization's ability to compete (French, 1995).Using the sample and demographic description 
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mentioned in previous works, this article summarises the key findings from the study that looked at the 

effect of ethical business practices on the competitiveness of startup and emerging service sector entities 

in India. It provides a thorough explanation of topics addressed and findings interpreted using a variety 

of statistical analysis methods(Kanda, and Bhalla,2017a, b; Kanda, Bhalla,Handa,Kumar, Kaur, S., and 

Kaur, M., 2020; Kanda, Bhalla,Suri, Handa, Kumar, Koteswaran, and Puneet,2020; Kanda, Bhalla,Suri, 

Handa, Kumar, Koteswaran, Mahajan, and Singh,2020; Kanda, Bhalla,Suri, Handa, Shakdwipee, Kumar, 

Koteswaran, Gautam, Chaudhary, Bharti, and Ghazali,2020; Kanda, Gupta, and Shakdwipee,2015; 

Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c,2019a,b,c,d,e,f, 2021; Kanda, Handa, 

Shakdwipee, and Gupta, 2015). 

 

 

2. Literature Review 

Ethos, according to the Greeks and Romans, is the collection of the customs, beliefs, norms, and laws 

that a group adheres to. Ethics are the norm of right since they are related to the ethos. The phrase 

"business ethics" can link toseveral distinct things. Examining the moral issues emerging in a corporate 

setting, business ethics are summarized as a type of applied ethics (Broni, 2010; Solomon, Greenberg, 

and Pyszczynski, 1991). They are pertinent to the behaviour of both individuals and corporate 

organisations in general (Bernard, 1972; Donaldson, 1982) and cover all facets of business activity 

(Baumhart, 1968; Ferell, and Fredrich, 1997; Singer, 1991). According to Preston (1997), applied ethics 

is a branch of ethics that addresses moral dilemmas in a variety of domains, including technical, legal, 

business, and medical ethics. According to Bourg (2001) and Seglin (2003), business ethics are a set of 

moral norms and principles that guide an organization's behaviour in terms of what is right and wrong 

(Jones, Parker, and Bos, 2005:17). They outline an organization's fundamental values and goals in specific 

(French, 1979). They also include the workplace prohibitions (Collier, and Esteban, 2007; Duska, 1999). 

Organization's governanceideas of specific ideologiesinclude utilitarianism, egoism, relativism, and 

deontologism (Kotsiris, 2003). According to Borgerson, and Schroeder (2008), business ethics are the 

standards that a company follows in its day-to-day interactions with the outside world. A given company 

may have a variety of ethics (Solomon, 1983). They apply to the company's interactions with a single 

consumer as well as to how it engages with the wider world (Solomon, Greenberg, and Pyszczynski, 

1991). Just by existence, many companies have developed a negative reputation (Carr, 1968). According 

to Solomon (1983), some people believe that businesses are only concerned in producing money. Same 

may be referred to as capitalism in its purest form (Tyrinopoulos, and Antoniou, 2008). 
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In itself, making money is not bad. According to Maitland (1994), the issue of ethical behaviour is raised 

by the way certain businesses behave. Every company should adhere to good business ethics (American 

Psychological Association, 1992, 1999, 2001; Preuss, 1997). There are numerous things to think about 

(Michalos, 1995). Does a corporation become unethical by association when it engages in unethical 

commercial practices with another company (Kahneman, Knetsch,and Thaler, 1986; Velasquez, 1983)? 

According to some, the company has a prime duty of operating the business (Michalos, 1995) and there 

is a link in the chain of unethical companies, when the ethical failures resurrect (Úanungo, and Mendoca, 

1996). It is evident that many multinational corporations, including the majority of well-known brands 

(that the general public use), do not place a high value on ethical business practices (Maitland, 1994). 

Millions of dollars have been penalised to numerous big corporations for violating ethical business 

regulations (Cory, 2005). The primary determining factor is money (Seglin, 2003). A business should be 

typically punished if it violates the law and business ethics (Drucker, 1981). Numerous businesses have 

been fined millions of dollars in recent past for violating ethical, environmental, and antitrust regulations 

(Velasquez, 1983). The issue is that the profits made by these businesses exceed the penalties imposed 

(Green, 1991). The money effect triumphs, and the earnings make the firms oblivious to their unethical 

behaviour (DeGeorge, 1999). Even if a company sells millions of dollars, does it follow ethical business 

practices and do people care about it? (French, 1979). Petroleum companies, fast food restaurants, and 

well-known soft drinks have all received repeated fines for their unethical behaviour (Harwood, 1996). 

But to note significant post effects in market. 

From the kids who work in sweatshops creating trainers to the coffee servers who are being underpaid, 

business ethics should end exploitation. From the consequences of importing coffee from specific nations 

to the trees fallen to produce the work that a company sells, corporate ethics can be applied to everything 

(Aiken, 1991). In the end, it may be up to the public to make sure that a company adheres to correct 

business ethics (Clarke, 2004). They might not want to focus too much on their ethical behaviour if the 

business is profitable (Behrman, 1988). Although there are many businesses that take pride in their proper 

business ethics (Stark, 1993), they are becoming increasingly rare in this cutthroat environment (Knight, 

1980). The need for more ethical corporate practices and activities, or ethicism, is growing in the 21st 

century's conscience-driven marketplaces (Donaldson, 1982). Simultaneously, new legislation and 

governmental efforts (such as increasing luxury taxes) put pressure on industry to enhance business 

ethics. Companies frequently use unethical behaviour to achieve short-term profits (Sunstein, 2002). But 

over time, these actions too often hurt the economy as well (Velasquez, 1983). According to Abrams 

(Abell, 1954), business ethics can be both a descriptive and a normative discipline. The field is mostly 

normative as a professional specialisation and business practice. Descriptive methods are also used in 
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academia. How often business is seen to conflict with non-economic societal ideals is reflected in the 

variety and volume of business ethics issues. Historically, the 1980s and 1990s saw a sharp increase in 

interest in business ethics in both academics and large organisations (Cory, 2005). Later, the project was 

dubbed a "30-year quest for an empirical relationship between a corporation's financial performance and 

its social initiatives." Many writers and scholars have expressed their opinions on the topic in the last ten 

years (Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, Handa, and 

Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). Here are a few 

notable: 

"Ethical business is good business, especially if you want to stay in business," according to Campbell, 

and Malan (2002). The significance of conducting business ethically has been underlined once more by 

recent corporate collapses, brought on by inadequate corporate governance (both domestically and 

globally). Malan emphasises that "good ethics make good business sense." According to Blowfield's 

(2003) research, we must take a more thorough approach to determine that whose rights are being upheld 

and whose are being disregarded. Because they cannot be quantified or defined, there is evidence that 

some issues will be ignored or left out of future standards. According to Dunning, *and Wales (2004), 

who expressed an opinion on global capitalism, each of its four constituent institutions must be both 

technically sound and subject to criticism if global capitalism, possibly the most effective wealth-creating 

system currently known to man, is to be both economically feasible and socially acceptable. 

According to Seshadri, Raghawan, and Hedge (2007), business ethics also involve setting an example of 

moral behaviour for leaders and fostering an ethical workplace culture within the company. According to 

their analysis, being ethical makes good long-term commercial sense.According to Freeman (2008), 

human life is rich and complex and cannot be reduced to purely economic calculations. If the fall of state 

socialism has taught us anything, it is that centralised methods and governments are ineffective. 

Companies may, and frequently do, represent more than mere economicgains of business operations. 

The relationship between CSR efforts and corporate performance is shaped by trust, as demonstrated by 

Pivato, Misani, and Tencati (2008). The concept of stakeholder influence capacity, as introduced by 

Barnett (2007), shows how situational factors may impact the effect of corporate social responsibility 

(CSR) initiatives on business financial success, applying the contingency viewpoint as recommended by 

Barnett (2007), and taking into consideration the function of mediating variables as per Pivato, Misani, 

and Tencati (2008). 

Carroll, and Shabana (2010) provide an example of how a company can improve its competitive 

advantage and establish win-win relationships with its stakeholders by adopting a wide perspective of the 

business case for corporate social responsibility. According to Velentzas, and Broni (2010), corporate 
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ethics are now required as many entrepreneurs are only focused on increasing their profits, regardless of 

the moral costs or potential harm to people or the environment. 

Strong ethical principles that go beyond following the law can greatly enhance a brand, while failing to 

do the right thing can harm a company's reputation and negatively impact its social, economic, and 

environmental standing (Smart, Barman, and Gunasekera, 2010). Mishra, and Sharma (2010) extending 

the argument, it is shown that while effective CSR policies are growing more and more popular in certain 

businesses, their implementation differs. According to James, Jr. (2013), business organisations that help 

to increase the density of local food production are able to identify new business practices, ethics 

principles, and competition in this area. As a result, new cooperatives will be more aware of ethically 

sound business models. According to Donaldson (1982), corporate ethics are decisions made based on 

some measure of human worth. 

According to Rebelly, and Ragidi (2014), who based a study on NTPC, companies must earn profit in 

order to continue growth and survival, but they must do it within moral parameters. According to Hussaini 

(2014), who researched on the leading Indian IT companies, it is imperative that ethical issues be formally 

and seriously addressed. She goes on to say that Indian IT firms lack ethical and compliance policies in 

practice and record, and same needs to be improved urgently. 

According to Mishra, Dalvi, Sahni, and Verma (2014), the majority of reputed companies have a well-

written code of ethics that they adhere to dutifully. These businesses are progressively stepping up their 

involvement in CSR. On the other hand, small startup businesses prioritise revenue. Furthermore, Patel, 

and Schaefer (2014) contend that decisions regarding particular ethical actions are not based on a fixed 

and universal set of guidelines. They contend that, particularly in the Indian context, the dynamic 

coexistence of the four solidarities or cultural patterns is connected to the four main categories of ethical 

behaviour that occur in all social systems. 

All of these publications highlight the value of ethics and show how moral business conduct is necessary 

to advance one's position, yet doing so can be challenging. 

 

2.2 Research Significance 

The problem's great importance stems from the fact that corporate governance methods are particularly 

adopted by Indian enterprises as part of the global economy, as well as the fact that there isn't much 

research in presenceheld on the subject.This study aims to clarify on the application of key business ethics 

and the aforementioned ideologies (Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; 

Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015).  
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3. Methodology 

The "blueprint" outlining the path to problem solving and desired solutions is a research plan (Redman, 

and Mory, 2009). The entire research plan, including the problem, goals, strategy, analysis, and intent for 

interpretation, is presented in the current section. 

3.1 Research Background 

The majority of reputed companies have a well-written code of ethics that they adhere to religiously. 

These companies' involvement in CSR initiatives is growing with time. Revenue collection is a top 

priority for small start-up businesses. Currently, the majority of laws pertaining to corporate social 

responsibility, good governance, and business ethics primarily apply to big, publicly traded corporations. 

This highlights a weakness in the company's ethical regulations. Following the pilot survey, the main 

study successfully filled a significant research vacuum on pertinent topics pertaining to the connection 

between organisational competitiveness and ethical business practices in the service industry(Kanda, and 

Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 2015, 2016, 

2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

 

3.2 Research Gap 

A lower number of works had been discovered to have occurred in the case of Asian view. We have 

discovered very little, if any, rigorous research on the phenomenon in relation to India. There aren't many 

papers or reports on this topic. Using several pertinent data sources, we have attempted to fill the same 

work gap in our study(Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, Handa, 

and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

3.3 Research Rationale 

There are a lot of moral failures in services. Theoretically, "small start-up entities stress on revenue 

collection" is advised. Furthermore, based on secondary data, the majority of ongoing projects in India 

are centred on large entities. Using several pertinent data sources, the current work has sought to fill the 

similar job gap. Due to the corporate governance norms that Indian businesses have adopted as part of 

the global economy, as well as the fact that not much is being done about the aforementioned occurrence, 

the matter is of great relevance (Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; 

Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

3.4 Investigation Procedure 

Since this study was qualitative, a descriptive research approach was chosen, with surveys serving as the 

main means of data collection. The majority of the questionnaire's alternative question designs have been 

utilised in conjunction with the structured data collection design of the survey method for the aim of 
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primary data collection. Personal interviews have been utilised mostly for interviewing purposes. When 

appropriate, observation was also employed in certain situations as an additional source of data. In order 

to identify used practices, any that remained after the corresponding sectors, a pilot survey (using 

unstructured interviews) was started with 10 percent of the sample, or 20 organisations in national capital 

region of Delhi and its neighbourhood towns (Kanda, and Bhalla,2017a, b; Kanda, Gupta, and 

Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; 

Kanda, et al., 2015). 

 

3.5 Research Objective 

A study's objectives must be developed in order for the researcher to conduct and construct a systematic 

schema for the purpose of research in a way that is both conducive and relevant. Similarly, the goal 

(Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 

2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015)of this paper is: 

1. To determine the ethical business practices that Indian Service Corporates adhere to at large. 

3.6 Exploration Scope 

Trialinspectionof business entitiesacross national capital regionis based on data that was gathered 

between 2014 and 2015. Additionally, throughout the years 2011–2016, secondary data information has 

been known from a variety of sources(Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; 

Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

3.7 Data Collection Tools 

Self-Administered questionnaires, which primarily consisted of closed-ended questions with a small 

number of open-ended responses, were the most practical way to administer the survey and were therefore 

utilised, based on the instrument used in prior research and concerns about feasibility(Kanda, and 

Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 2015, 2016, 

2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

3.8 DimensionScaling 

Rating systems including category scales, summated rating Likert scales, and graphical rating scales have 

been utilised for survey questionnaire asking. Some of the fundamental introductory questions, such 

whether the organisation has an ethical governance framework, have been addressed using dichotomous 

questioning(Kline, 1999; Kanda, and Bhalla,2017a, b; Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 

2018a,b,c). 
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3.9 Test Group and Assemblage 

According to the suggested means, key personnel or officials of the aforementioned organisations were 

polled or interviewed using the aforementioned data gathering methods.Aim of pilot study was acquired 

by held interviews across NCR(Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; 

Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 

3.10 SamplerNorm 

The population was defined as registered organisations operating in India. For the pilot survey, Delhi 

NCR was referred in specific, given the feasibility and reach limitations as well as meeting all the research 

criterion, being the nearest largest business cluster having uniform characteristics of business sectors of 

India, as one of the 4 major metropolitans (Kanda, and Bhalla,2017a, b; Kanda, Gupta, and 

Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; 

Kanda, et al., 2015). 

3.11 Trial Magnitude 

The current research body has determined that "small startup firms stress on revenue collection" and are 

more likely to engage in unethical practices (Mishra, Dalvi, Sahni, and Verma, 2014), the population's 

focus was specifically on startup and emerging business concerns in order to make the survey 

representative.Convenience and judgemental sampling have been employed, as that was broadly the sole 

feasible method to choose particular enterprises representing relevant sectors and scale of operations 

indepth. Results were validated for the main study held later (Kanda, and Bhalla,2017a, b; Kanda, Gupta, 

and Shakdwipee,2015; Kanda, Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 

2021; Kanda, et al., 2015). 
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4. Findings 

Table 1: Dimensions of EBPs observed 

 

 

Figure 1: Dimensions of EBPs observed 

Interpretation: EBPs’ extents observed among facilities were exhibited above (Table 1). Graphical 

representation (Fig. 1) of firms recognized EBPs’ with their extents of recognition observed among 

facilities are exhibited above, reconcilingto held studies (Hussaini, 2014; Mishra, and Sharma, 2010; 

Patel, and Schaefer, 2014; Kanda, and Bhalla,2017a, b; Kanda, Gupta, and Shakdwipee,2015; Kanda, 

Handa, and Shakdwipee, 2015, 2016, 2017, 2018a,b,c, 2019a,b,c,d,e,f, 2021; Kanda, et al., 2015). 
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4.1 Work Inferences 

Investigation helped to identify basic ethical business practices, that formed the foundation for full-

fledged research ahead on the sectoral perspective. It could be a useful for the similar or related 

studies or aspiring researchers in the field. 

 

4.2 Confines 

The paper in particular is prepared from the excerpt of a polit survey held before the main study on the 

aspects. Hence it presents only a limited view on the business enterprises followed EBPs in Delhi national 

capital region, that tends to be a replica of similar practices in comparable metropolitans in India 

(Mumbai, Bangalore etc.) and abroad.  

Being a north Indian major urban setting as well as national capital region, the results tend to provide a 

replication of north India in particular and India at large. This research has been only on Indian business 

houses, including that of servicesector. Its need and standing globally, as well as the remaining segments 

in India, have not been discussed. 

Acknowledgement 

      The authors are specifically thankful to UGC, ICSSR and PAHER Society, Udaipur, for facilitating the 

conduct of this research. I heartily owe my thanks for the partial grants and disbursement made under the 

University Research Fellowship and Junior Research Fellowship for the conduct of this Doctoral 

Research for Pacific Academy of Higher Education and Research University, Udaipur (Rajasthan) India. 

 

References 

"Annual Report 2014-15". Ministry of Corporate Affairs, Government of India. 

"Oxford Advanced Learner’s Dictionary of Current English (pp. 1069)" (1952).Oxford University Press. 

Abell, W. (1954). The Mirror and the Lamp: Romantic Theory and the Critical Tradition by M. H. 

Abrams. The Journal of Aesthetics and Art Criticism, 12(4), 527. Retrieved 

fromhttps://doi.org/10.2307/426915 

Aiken, L. R. (1991). Psychological testing and assessment (7th edition). Boston: Allyn and Bacon. 

American Psychological Association (1992). Ethical principles of psychologists and code of conduct. 

American Psychologist, 47, 1597-1611. 

American Psychological Association (1999). The rights and responsibilities of test takers: Guidelines and 

expectations. Washington DC: American Educational Research Association. 

https://doi.org/10.2307/426915


IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e3
8

 

American Psychological Association (2001). Ethical principles of psychologists and code of conduct. The 

Monitor of Psychology, 32(2), 77-89. 

Anderson, J. C., and Gerbing, D. W. (1988). Structural equation modeling in  practice: A review 

and recommended two-step approach. Psychological Bulletin, 103(3), 411-423. 

Barnett, M. L. (2007). Stakeholder influence capacity and the variability of financial returns to corporate 

social responsibility. Academy of Management Review, 32, 794-816. 

Baumhart, R. (1968). An Honest Profit: What Businessmen Say About Ethics and Business. New York: 

Holt, Rinehart and Winston. 

Behrman, J. N. (1988). Essays on Ethics in Business and the Professions. Englewood Cliffs, NJ: Prentice 

Hall. 

Bernard, W. (1972). Morality: An Introduction to Ethics. New York: Harper and Row. 

Blowfield, M. (2003). Ethical Supply Chains in the Cocoa, Coffee and Tea Industries. GMI, 43(Autumn), 

15-24. 

Borgerson, J.L., and Schroeder, J.E. (2008). Building an Ethics of Visual Representation: Contesting 

Epistemic Closure in Marketing Communication. In: Cutting-edge issues in Business Ethics. Issues in 

Business Ethics, 24. Springer, Dordrecht. Retrieved from https://doi.org/10.1007/978-1-4020-8401-0_8 

Bourg, J. [2003] (2001). Ethics: An Essay on the Understanding of Evil, Alain Badiou [trans.], Peter 

Hallward (New York: Verso). Ethics & International Affairs, 17(1), 186-188. 

https://doi.org/10.1017/S0892679400008467 

Campbell, K., and Malan, D. (2002). Business ethics essential for viability.  Creamer Media’s 

Engineering News, April. 

Carr, Albert. (1968). Is business bluffing ethical? Harvard Business Review, 46. Retrieved 

fromhttps://www.researchgate.net/publication/246549487_Is_business_bluffing_ethical 

Carroll, A. B., and Shabana, K. M. (2010). The Business Case for Corporate Social Responsibility: A 

Review of Concepts, Research and Practice. International Journal of Management Reviews, 85-105. 

Retrieved from: https://www.dio.org/10.1111/j.1468-2370.2009.00275.x 

Clarke, T. (Ed.). (2004). Theories of Corporate Governance: The Philosophical Foundations of Corporate 

Governance. London - New York: Routledge. 

Collier, J., and Esteban, R. (2007). Corporate social responsibility and employee commitment. Business 

Ethics, the Environment & Responsibility, 16(1), 19-33. Retrieved fromhttps://doi.org/10.1111/j.1467-

8608.2006.00466.x 

Cory, J. (2005). Activist Business Ethics (Vol 9, pp. 11-12). Boston: Springer. 

DeGeorge, R. T. (1999). Business Ethics (5th Edition). Prentice Hall (1st edition N.Y: Macmillan, 1982). 

https://doi.org/10.1007/978-1-4020-8401-0_8
https://doi.org/10.1017/S0892679400008467
https://www.researchgate.net/publication/246549487_Is_business_bluffing_ethical
https://www.dio.org/10.1111/j.1468-2370.2009.00275.x
https://doi.org/10.1111/j.1467-8608.2006.00466.x
https://doi.org/10.1111/j.1467-8608.2006.00466.x


IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e3
9

 

Donaldson, L. (2002). The stakeholder revolution and the Clarkson principles. Business Ethics Quarterly, 

12(2), 107-11. 

Donaldson, T. (1982). Corporations and Morality (pp. 36). NJ: Englewood Cliffs, Prentice Hall. 

Drucker, P. (1981). What is business ethics? The Public Interest, 63(Spring), 18-36. 

Drucker, P. F. (1988). La Gerencia de Empresas. Barcelona: Edhasa. 

Dunning, J. H., and Wales, P. (2004). Making Globalization Good: The Moral Challenges of Global 

Capitalism. PhilPapers. 

Duska, R. (1999). Employee rights. In R. E. Frederick (Ed.) A Companion to Business Ethics (pp. 257–

268). Malden, MA: Blackwell. Retrieved 

fromhttps://onlinelibrary.wiley.com/doi/10.1002/9780470998397.ch21 

Everitt, B. (2011). Cluster analysis. Chichester, West Sussex, U.K.: Wiley. 

Ferell, O., and Fraedrich, J. (1997). Business ethics: ethical decision making and cases. Haugton Mifflin. 

Freeman, R.E. (2008). Managing for Stakeholders. In T. Donaldson, P. Werhane (eds), Ethical Issues in 

Business; A Philosophical Approach (8th edition, pp. 39–53). Englewood Cliffs, NJ: Prentice Hall. 

French, P. (1984). Collective and Corporate Responsibility. New York: Columbia University Press. 

French, P. A. (1979). The Corporation as a Moral Person. American Philosophical Quarterly, 16, 207-

215. Retrieved fromhttps://www.scirp.org/reference/referencespapers?referenceid=1902295 

French, P. A. (1995). Corporate Ethics. Florida: Harcourt Brace, ICSA Publishing. 

Galton, F. (1877). Typical laws of heredity. Nature, 15(388/389/390), 492– 495/512–514/532–

533. 

Galton, F. (1885). The British Association: Section II, Anthropology: Opening address by Francis 

Galton, F.R.S., etc., President of the Anthropological Institute, President of the Section. Nature, 

32(830), 507–510. Retrieved from 

 https://books.google.co.in/books?id=lN3RjXLUuWsC&pg=PA499&redi

 r_esc=y#v=onepage&q&f=false 

Green, R. (1991). When is "Everyone's Doing It" a Moral Justification? Business Ethics Quarterly, 1(1), 

75-93. 

Harwood, S. (1996). Business as Ethical and Business as Usual. Belmont, CA: The Thomson Corporation. 

Hussaini, N. (2014). Corporate Ethics of Top IT Companies in India (PhD  dissertation, pp. 2-

21). T. M. Bhagalpur University, Bihar, India. 

James, Jr., H. S. [Ed.] (2013). The Ethics and Economics of Agrifood Competition (pp. 177-192). 

Springer. 

Jones, C., Parker, M., and Bos, R. (2005). For Business Ethics(1st Edition). London: Routledge Pub. 

https://onlinelibrary.wiley.com/doi/10.1002/9780470998397.ch21
https://www.scirp.org/reference/referencespapers?referenceid=1902295


IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e4
0

 

Retrieved fromhttps://doi.org/10.4324/9780203458457 

Kahneman, D., Knetsch, J., and Thaler, R. (1986). Perceptions of Unfairness: Constraints on Wealth 

Seeking. American Economic Review, 76, 724-741. 

Kanda, R., and Bhalla, G. S. (2017a). Economists' and ecologists' viewpoint about sustainable 

development. Journal of Management & Entrepreneurship, 12(4),87-98. 

Kanda, R., and Bhalla, G. S. (2017b). Economists' and ecologists' viewpoint about sustainable 

development - A case-based discussion on the community-based conservation initiatives for saving 

greenery around the globe. Ansal University Business Review (Bloomsbury Publishers London), 5A(I), 

83-96. 

Kanda, R., Bhalla,G. S., Handa, H., Kumar, V., Kaur, S., and Kaur, M. (2020). Ethics, materialism and 

higher education: The dilemma between career and social goals.Commonwealth Youth and Development 

(University of South Africa), 18(2), 1-27. Retrieved from: https://doi.org/10.25159/2663-6549/6981 

Kanda, R., Bhalla,G. S., Suri, G., Handa, H., Kumar, V., Koteswaran, D., Mahajan, P., and Singh, G. 

(2020). Ethics, materialism and higher education:Dilemma between career and social goals.Azerbaijan 

Journal of Educational Studies (Globally Oldest Journal published by Ministry of Education of 

Azerbaijan), 691(2), 73-90. Retrieved from: https://dx.doi.org/10.29228/edu.119 

Kanda, R., Bhalla,G. S., Suri, G., Handa, H., Kumar, V., Koteswaran, D., and Puneet, G. (2020). Ethics, 

materialism and higher education:Dilemma between career and social goals. InEconder 2020 2nd 

International Economics, Business and Social Sciences Congress Abstract Proceeding E-Book 

(Kastamonu University, Turkey), 2, 46. Retrieved from: https://econder.net/files/Econder2Abstract.pdf 

Kanda, R., Bhalla,G. S., Suri, G., Handa, H., Shakdwipee, P., Kumar, V., Koteswaran, D., Gautam, S., 

Chaudhary, R., Bharti, M., and Ghazali, R. A. (2020). Ethics, materialism and higher education:Dilemma 

between career and social goals.Econder 2020 2nd International Economics, Business and Social 

Sciences Congress Full Text Proceeding E-Book (Kastamonu University, Turkey), 2, 361-70. Retrieved 

from: https://econder.net/files/Econder2Book.pdf 

Kanda, R., Gupta, K. and Shakdwipee, P. (2015). Window Dressing in Financial Practices: A Conceptual 

Research on Small Scale Enterprises in India. In Shukla, R. P., Mishra, R. S., Singh, M. K., Singh, A. K., 

and Kumar, V. (Eds.), Multidisciplinary Scenario of Professionalization of Education in India(First 

Impression, pp. 306-21). New Delhi / Varanasi: Bharti Publications / Banaras Hindu University. 

Kanda, R., Handa, H. and Shakdwipee, P. (2019a). Impact of ethical business practices on the 

competitiveness of service sector startup and emerging enterprises in India: A regional 

perspective.Singapore Management Journal (EASM Singapore), 8(2), 46-61. 

Kanda, R., Handa, H., and Shakdwipee, P. (2015). Ethics in higher education: A study approach to the 

https://doi.org/10.4324/9780203458457
https://doi.org/10.25159/2663-6549/6981
https://dx.doi.org/10.29228/edu.119
https://econder.net/files/Econder2Abstract.pdf
https://econder.net/files/Econder2Book.pdf


IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e4
1

 

value system of the coming buddy managers. International Journal on Research and Scientific 

Innovation, II(II), 44-46. 

Kanda, R., Handa, H., and Shakdwipee, P. (2016). Viability of ethical business practices in today’s 

competition in India: An empirical review. International Journal of Science and Research, 5(2), 1172-

77. 

Kanda, R., Handa, H., and Shakdwipee, P. (2017). Impact of ethical business practices on organisational 

competitiveness - A study on service sector in India. IUJ Journal of Management (ICFAI Ranchi), 5(1), 

75-84. 

Kanda, R., Handa, H., and Shakdwipee, P. (2018a). The impact of service ethics on organizational 

competitiveness in India - A primary approach to the startup and emerging service enterprises. 

International Journal of Business Ethics in Developing Economies, 7(1), 13-22. 

Kanda, R., Handa, H., and Shakdwipee, P. (2018b). Key extracts from the thesis dissertation on impact 

of ethical business practices on organizational competitiveness - A study on service sector in 

India.Southeast Asia Review of Economics and Business (Marilyn Davies College of Business, University 

of Houston System, Houston, U.S.A.), 3(1), 377-86. 

Kanda, R., Handa, H., and Shakdwipee, P. (2018c). Service ethics and industry competitiveness among 

startup and emerging enterprises in India.Management Development: A Quarterly Publication of 

Bangladesh Institute of Management Dhaka, 32(1), 83-107. 

Kanda, R., Handa, H., and Shakdwipee, P. (2019b). Indian State, Regional and Industry Service Ethics 

and Competitiveness: Business Ethos Cross Dimensional Perceptions across the State, Regional and 

Industry Indicators. Germany: Lambert Academic Publishing. 

Kanda, R., Handa, H., and Shakdwipee, P. (2019c). Ethos and Enterprise Competitiveness of Service 

Startup and Emerging Enterprises in Indian Regions. BHU Management Review: A Refereed and Peer 

Reviewed Journal of Contemporary Management Research of Faculty of Management Studies (Banaras 

Hindu University, Varanasi), 7(2), 43-49. 

Kanda, R., Handa, H., and Shakdwipee, P. (2019d). The Impact of Service Ethics on Organizational 

Competitiveness in India: A Primary Approach to the Startup and Emerging Service Enterprises. 

Germany: Lambert Academic Publishing. 

Kanda, R., Handa, H., and Shakdwipee, P. (2019e). Impact of ethical business practices on the 

competitiveness of service sector startup and emerging enterprises in India: A state perspective.Academy 

of Taiwan Business Management Review (JTIBA Taiwan), 15(2), 17-30. 

Kanda, R., Handa, H., and Shakdwipee, P. (2019f). Service ethics in startup and emerging enterprises 

across industries & it's impact on the competitiveness. Governance and Management Review (Institute of 



IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e4
2

 

Administrative Sciences, University of the Punjab), 4(1), 54-63. Retrieved from: 

https://pu.edu.pk/images/journal/IAS/PDF/4-v4_1_19.pdf 

Kanda, R., Handa, H., and Shakdwipee, P. (2021). Ethics de' competitiveness in finance: An emancipative 

structured assessment and evaluation of Indian finance industry. International Journal of Economics and 

Financial Research (Germany), 7(2), 43-56. Retrieved from: https://dx.doi.org/10.32861/ijefr.72.43.56 

Kanda, R., Handa, H., Shakdwipee, P., and Gupta, K. (2015). Window dressing in financial practices. 

IOSR Journal of Business and Management (Cape Town, South Africa), 3(3), 63-71. 

Kline, P. (1999). A Handbook of Psychological Testing (2nd Edition). London:  Routledge. 

Knight, F. (1980). The Ethics of Competition and Other Essays. University of Chicago Press. 

Kotsiris, L. (2003). European trade law I: Introduction to community law and order, fundamental 

freedom, competition law, industrial and intellectual property law.  Thessalonica, Athens: Sakkoulas. 

Retrieved fromhttps://library.opi.gr/en/bibliography/kotsiris-l-2003-athens-thessalonica-sakkoulas/ 

Maitland, I. (1994). The Morality of the Corporation: An Empirical or Normative Disagreement? 

Business Ethics Quarterly, 4, 445-458. 

Michalos, A. (1995). A Pragmatic Approach to Business Ethics. London: Sage Publications. 

Mishra, A.K., Dalvi, B.B., Sahni, S.,and Verma, V. (2008). Ethical Considerationsin Business Decision 

Making in Indian Companies (Applied Economics Course Project Report). IIT Bombay. Retrieved on 25 

November 2013, from  http://www.it.iitb.ac.in/~deepak/deepak/courses/eco/pdf/Ethical_Conside

 rations_in_Business_Decision_Making.pdf 

Mishra, N., and Sharma, G. (2010). Ethical Organization and Employees. Asian  Journal of 

Management Research, 79-80. 

Patel, T., and Schaefer, A. (2014). Making Sense of the Diversity of Ethical Decision Making in Business: 

An Illustration of the Indian Context, 6-33. 

Pivato, S., Misani, N., and Tencati, A. (2008). The impact of corporate social responsibility on consumer 

trust: the case of organic food. Business Ethics: A European Review, 17, 3-12. 

Preston, D. (1997). Can Business Ethics Really Exist? Computers and society, March, 6-11. 

Preuss, L. (1997). A moral handrail for business: the need for a contextual model of business ethics. 

Business Ethics, 41. Moore. 

Rebelly, H., and Ragidi, V. (2014). Ethical Issues in Business and Corporate Governance: A Case Study 

of NTPC-Ramagundam. International Journal of Marketing, Financial Services and Management 

Research, 1(5), 62-67. 

Redman, L. V., and Mory, A. V. H. (2009). The Romance of Research. Baltimore:  The Williams 

& Wilkins Co. 

https://pu.edu.pk/images/journal/IAS/PDF/4-v4_1_19.pdf
https://dx.doi.org/10.32861/ijefr.72.43.56
https://library.opi.gr/en/bibliography/kotsiris-l-2003-athens-thessalonica-sakkoulas/


IUT Journal of Advanced Research and Development 

Volume 9, No 2 (April2023–September2023) 

ISSN2455–7846 

All rights are reserved by IUT Journal of Advanced Research and Development (IUT-JARD), The ICFAI University Tripura 

 

 

P
ag

e4
3

 

Seglin, J. (2003). Doing the Right Thing.Folio: The Magazine for Magazine Management. elibrary.ru 

Seshadri, D. V. R., Raghavan, A., and Hedge, S. (2007). Business Ethics: The Next Frontier for 

Globalizing Indian Companies. Vikalpa, 32(3), 61-62. 

Singer, P. (Ed.). (1991). A Companion to Ethics. Boston, MA: Blackwell and Malden. 

Smart, V., Barman, T., and Gunasekera, N. (2010). Incorporating ethics into strategy: developing 

sustainable business models. CIMA Discussion Paper, October, 1-15. 

Solomon, M. R. (1983). The role of products as social stimuli: A symbolic interactionism 

perspective. Journal of Consumer Research, 10(3), 319–329. Retrieved 

fromhttps://doi.org/10.1086/208971 

Solomon, S., Greenberg, J., and Pyszczynski, T. (1991). Terror management theory of self-esteem. In C. 

R. Snyder,and D. R. Forsyth (Eds.), Handbook of social and clinical psychology: The health 

perspective (pp. 21–40). Pergamon Press. 

Stark, A. (1993). What‘s the Matter with Business Ethics? What's Wrong with Business Ethics? Harvard 

Business Review, 71(3), 38-48. 

Sunstein, C. R. (2002), Switching the Default Rule. New York University Law Review, 77, 106-134. 

Tyrinopoulos, Y., and Antoniou, C. (2008). Public Transit User Satisfaction: Variability and Policy 

Implications. Transport Policy, 15, 260-272. Retrieved 

fromhttps://doi.org/10.1016/j.tranpol.2008.06.002 

Velasquez, M. (1983). Why Corporations are not Morally Responsible for anything they do? Business 

and Professional Ethics Journal, 2, 1-18. 

Velentzas, J., and Broni, G. (2010). Ethical dimensions in the conduct of business: business ethics, 

corporate social responsibility and the law. The "ethics in business" as a sense of business ethics. 

Proceeding of the International Conference on Applied Economics (The Pennsylvania State University, 

Pennsylvania, USA), 795-819. Retrieved from 

http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.473.9713&rep=rep1&type=pdf 

 

 

 

  

https://doi.org/10.1086/208971
https://doi.org/10.1016/j.tranpol.2008.06.002
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.473.9713&rep=rep1&type=pdf


















 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ICFAI University, Tripura 

Kamalghat, Mohanpur, Agartala-799210, Tripura(W)Ph:0381- 2865752/62 

TollFreeNo.18003453673Website:www.iutripura.edu.in 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.iutripura.edu.in/

	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

